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Story so far…

M



MAKING MENOPAUSE
VISIBLE.



CHOICE AND TRUST TO THE 
MENOPAUSAL CONSUMER.



CREDIBILITY
AND TRUST TO THE 
MENOPAUSE MARKET.



CREATING A NEW 
AND RESPECTED 
CATEGORY OF 
RETAIL.





IMPROVING HOW WOMEN 
SEARCH, SOURCE AND SHOP
FOR MENOPAUSE.





COLLABORATORS

GAME-CHANGERS

LEGACY-MAKERS

CATEGORY CREATORS
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THE POWER OF THE 
COLLECTIVE



GenM | The menopause partner for brands





The menopausal consumer in 2024 was feeling…
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How menopausal 
women are feeling

45%
feel invisible, lonely, 

dispensable or irrelevant

71%
fear the prospect of 

menopause

5%
feel confident during their 

menopause

Only

2%
are thriving during their 
menopause transition

Only



87%
of menopausal women feel overlooked 
and let down by brands they’ve been 

loyal to



15.5m
women in
the UK

Source: Forbes

Women currently 
experiencing menopause

75m
women in
the USA

1 billion
globally





What they demand from brands and 
retailers

94%
Want to trust a 

menopause product 
before making a purchase

66%
cannot find what they are 

looking for

88%
demand more from 

brands they trust

86%
are seeking alternative and 

complimentary solutions 
for menopause



94%
of menopausal women want to shop 

menopause-friendly labelled
products



Menopause is NOT 
A TREND.



Menopause is NOW.



Menopause is 
A FOREVER 
MARKET.



Every category has a role to play,



Every category has a role to play,

Every division of your business has to 
be a part of it.







REASONS AND 
OPPORTUNITIES



SKINCARE

MEDICINE & HEALTH

COSMETICSSEXUAL HEALTH

SUPPLEMENTS

ORAL CARE

CLOTHING & APPAREL

HAIRCARE

SLEEP

BEDDING

TOILETRIES

FOOD & NUTRITION



CHOICE.



CHOICE.
TRUST.
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CHOICE.
TRUST.

VISIBILITY.
INCLUSIVITY.

ACCESSIBILITY.



















£2.4 Billion Spending 
Power

6.7

3.2

4.7

6.3

8.1

 Age of Shopper    Shopper Aged
Under 34

   Shopper Aged 35-
44

   Shopper Aged 45-
54

   Shopper Aged 55-
64

   Shopper Aged
65+

8.8%

Women aged 45–55 account 
for a £2.4B market in Health 

and Beauty, making them 
the fastest-growing shopper 

segment.

Kantar – Health and Beauty 52we 29th December







No one brand can drive real change 
to the change alone, but together we 
can.



No one brand can drive real change 
to the change alone, but together we 
can.

BIGGER, BOLDER & BETTER.



FEAR



THRIVE



CONTROL



CHOICE



LIMITATION



LIBERATION



MENOWASHING



MENOPOWERING





MTick – more than just  a 
shopping symbol and 
certification…





When women 
thrive, the world 
thrives



Some people want it to happen, some 
wish it would happen, others make it 
happen.

Michael Jordan
Businessman & Former NBA Player 





One small MTick, 
one giant leap for womenkind.



One small MTick, 
one big competitor 
advantage.



ARE YOU IN?



THANK YOU


